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Abstract

The objective of this work was to validate a predictive model of 
voting intention. An exploratory, cross-sectional and correlation 
study was carried out with an intentional sample of 253 students 
from a public university, considering the intensive use of electronic 
networks. Three factors were found that explained 70 % of the 
variance. Although the research design limits the results to the 
study sample, the extension of the model to other scenarios is 
suggested.
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Gobernanza de las preferencias electorales: 
expectativas de consenso e intención de 
voto en estudiantes de una universidad 

pública

Resumen

El objetivo del presente trabajo fue establecer la contrastación de 
un modelo predictivo de la intención de voto. Se realizó un estudio 
exploratorio, transversal y correlación con una muestra intencional 
de 253 estudiantes de una universidad pública, considerando 
el uso intensivo de las redes electrónicas. Se encontraron tres 
factores que explicaron el 70 % de la varianza. Aunque el diseño 
de la investigación limita los resultados a la muestra de estudio, se 
sugiere la extensión del modelo en otros escenarios.

Palabras clave: gobernanza, elecciones, preferencias, 
expectativas e intenciones.

Introduction

In the framework of presidential elections, the system of nego-
tiation, mediation, conciliation and arbitration between actors in-
volved in the management and administration of public resources 
and services is known as governance. In the case of an anticipated 
electoral contest, governance is a phenomenon that reflects elec-
toral preferences, perceptions of consensus and intentions to vote 
for parties, candidates and democratic systems.

When looking at the effects of the anticipated electoral con-
test on digital networks, Facebook, Twitter, YouTube or Instagram, 
among others, are seen as instruments for the promotion of can-
didates and political platforms. These proselytize to generate ex-
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pectations and voting intentions based on electoral preferences, 
which are perhaps established in traditional media such as televi-
sion, radio, newspapers or films, but when filtered through digital 
networks, propitiate a scenario of electoral debate that for the pur-
poses of the present study allows a diagnosis of the relationship 
among these determining factors of the future elections.

Social psychology, through the models of reasoned action and 
planned behavior, has influenced the construction of an informa-
tion psychology (Abu, Yunus, Majid, Jabar, Sakidin and Ahmad, 
2014). In essence, both models start from the assumption that be-
havior is determined by the relationship between beliefs, attitudes, 
perceptions and intentions (García, 2007). It is a process that, in 
the context of the information generated on the Internet, explains 
consumer decisions based on rational, deliberate, planned and sys-
tematic processing.

However, psychosocial models have been modified to adjust 
their relationships to information processing on the Internet. The-
se are the cases of the Technology Acceptance Model, the Trade 
Adoption Model and the Electronic Consumption Model (Gamal 
and Gebba, 2013). These models have incorporated the psychoso-
cial variables of beliefs, attitudes, perceptions and intentions that 
were proposed to explain efficient, effective and effective beha-
viour (García, 2008).

Although Internet access is concomitant with the increase of 
users of social networks, these models focus on Facebook and Twit-
ter not only for ease of use, but also for the usefulness of their pro-
tocols when it comes to disseminating personalized information 
(Sandoval and Saucedo, 2010). Social networks are personalized 
instances of information, but the information disseminated in them 
requires computational skills, search and information processing 
skills, as well as storage and dissemination capacities (Teh, Chong, 
Yong and Yew, 2010).

Consequently, the digital divide involves not only differences 
between those who access digital media and those who are margi-
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nalized or excluded, it connotes differences between Internet users 
seeking information for their entertainment and Internet users who 
process information for their knowledge and innovation (Fenoll, 
2011).

Internet users are connected to an academic or professional 
training system that forces them to seek information and process 
it to show significant observable learning in the performance of 
their functions and in the satisfaction of their experiences (Wong, 
Osman and Goh, 2013).

The relevance of beliefs understood as general categories of 
information extends to the formation of defined attitudes such as 
specific categories of information, perceptions of catastrophe risk 
or perceptions of usefulness of information assumed as expec-
tations that allow to anticipate scenarios of uncertainty, as well 
as the intentions of using the Internet to most likely process the 
information that is generated.

It is the relationships between the psychosocial variables that 
make relevant their inclusion in the psychological informational 
models because they explain the information processing of events 
distant or close to the daily life of Internet users (Yaghoubi and 
Bahmani, 2010). In this way, the reception of real-time information 
is a major factor in planning strategies or lifestyles that lessen the 
impact of catastrophes.

However, the tendency of informational psychological studies 
is to specify the psychosocial variables since beliefs are very ge-
neral categorizations and cannot anticipate specific behaviors. 
Although attitudes are more delimited categorizations, they re-
quire perceived information to activate decisions of immediate 
action (García, Carreón, Hernández, Bustos, Bautista, Méndez and 
Morales, 2013).

Precisely because intentions are decisive probabilities of ca-
rrying out a rational, deliberate, planned and systematic action, 
they predict the emergence of behavior, but the information ge-
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nerated on the Internet leads to a more emotional than rational 
process (García, Carreón, Hernández, Bustos, Morales and Limón, 
2013).

It is for this reason that the study of intentions with emotional 
and rational dimensions seems to be more pertinent in an unpre-
dictable and incommensurable scenario such as electoral contests 
(García, Carreón, Hernández, Limón, Montero and Bustos, 2013).

Method

A non-experimental, exploratory and cross-cut quantitative stu-
dy was carried out. A non-probabilistic selection of 253 students 
from a public university of the State of Mexico was carried out. The 
criterion of inclusion-exclusion was to be enrolled in the computer 
lab, to belong to a social network and to seek information for the 
preparation of tasks, works, practices, expositions, dynamics, and 
thesis or research reports. 120 were women (M = 19.5 years of age 
and SD = 3.15 years) and 133 men (M = 22.5 years of age and SD 
= 4.26 years).

Two scales of perceptions and voting intention of Carreón 
(2016) were used. The Consensus Perceptions Scale included 14 
items related to expected benefits and consensus expectations. 
The Voting Intentions Scale included seven items related to the 
election probabilities based on an electoral preference.

The corresponding permission was requested for the applica-
tion of the instrument in the classroom. Once the students were 
told that the study would not affect positively or negatively their 
partial or final scores, they were given the survey and notified 
that they had a maximum of 20 minutes to respond to it. Subse-
quently, the respondents signed their informed consent. The data 
were captured in the Statistical Package for Social Sciences (SPSS) 
and the Analysis of Moments Structures (AMOS) software in ver-
sions 10 and 6.0 respectively.
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The multivariate analyses were carried out with previous requi-
rements of normal distribution, reliability and validity for which 
the parameters of kurtosis, alpha and factorial weight were used. 
Once the psychometric properties were established, we procee-
ded to estimate the correlations between each of the eight factors 
using the "phi" statistic. The dependency ratios were calculated 
with the parameter "beta" between the factor and the indicators, 
as well as with the "epsilon" statistic for the relations between es-
timation errors and the manifested variables. Finally, the validity of 
the structural model was performed with the chi square, goodness 
of fit and residual parameters.

Results

Table 1 shows alpha values above the minimum required to esta-
blish an internal consistency between the scales, which in the case 
of expectations (alpha of 0.893) includes two factors: expected be-
nefits (alpha of 0.891 and 25 % of the total variance explained) 
and consensual expectations (alpha of 0.885 with 17 % of the to-
tal variance explained). In the case of the intention to vote (0.880 
alpha and 28 % of the total variance explained) a one-dimensional 
construct is observed.

Table 1. Descriptions of the instrument.

R M S K A F1 F2 F3 

R1 3,14 1,02 1,34 0,821 0,401

R2 3,26 1,25 1,42 0,831 0,426

R3 3,26 1,36 1,54 0,852 0,465

R4 3,01 1,48 1,98 0,804 0,427

R5 3,27 1,06 1,02 0,821 0,406

R6 3,23 1,93 1,54 0,842 0,437

R7 3,36 1,02 1,23 0,861 0,487
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Extraction method: main axes, rotation promax. Adequacy and 
Sphericity [χ2 = 324.25 (45 gl) p = 0.000; KMO = 0.672] M = Mean, 
S = Standard Deviation, A = Crombach's alpha with values sup-
pressing that of the item. F1 = Expected Benefits of the Electoral 
Contest (25 % of the total variance explained), F2 = Consensus Ex-
pectations (17 % of the total variance explained). F3 = Intention to 
vote (28 % of the total variance explained). Each item has response 
options such as: 0 = unlikely, 1 = very unlikely, 2 = unlikely, 3 = 
probable, 4 = very likely.

 
However, the low correlations between item and factor expres-

sed in factorial weights indicate a simple factorial structure of obli-
que type. That is to say, the correlation between the factors or 

Source: prepared with study data.

R M S K A F1 F2 F3 

R8 3,27 1,24 1,43 0,831 0,501

R9 3,01 1,60 1,54 0,805 0,503

R10 3,27 1,04 1,89 0,861 0,503

R11 3,28 1,82 1,71 0,872 0,591

R12 3,54 1,57 1,36 0,831 0,523

R13 3,82 1,06 1,43 0,853 0,504

R14 3,05 1,36 1,54 0,832 0,503

R15 3,05 1,26 1,89 0,805 0,618

R16 3,58 1,42 1,23 0,806 0,681

R17 3,95 1,50 1,43 0,825 0,671

R18 3,21 1,06 1,54 0,816 0,682

R19 3,27 1,04 1,67 0,841 0,693

R20 3,74 1,03 1,90 0,827 0,618

R21 3,49 1,21 1,78 0,837 0,603
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dimensions - expected benefits and consensus expectations of the 
Consensus Expectations Scale- seems to indicate an association 
between the expected benefits of the electoral contests with res-
pect to the consensus expectations. In this sense, electoral prefe-
rences would be the starting point to activate the voting intention 
process, since it is consensus expectations such as distrust, discon-
tent, denunciation, responsibility and social division that determi-
ne the intention to vote (0, 56).

Finally, the adjustment and residual indicators [χ2 = 214.35 (47 
gl) p = 0.007; GFI = 0.990; CFI = 0.997; RMSSEA = 0.001] suggest 
the acceptance of the null hypothesis regarding the co-correspon-
dence between the theoretical relations of the variables with res-
pect to the findings.

Final considerations

From an exploratory factorial structure of main axes and with sim-
ple and oblique promax rotation in which the correlations among 
the factors of the Consensus Expectation Scale stand out, the pre-
sent work has provided a provisional model to the study of the 
electoral preferences and their effects on the intention to vote.

Non-experimental design and non-probabilistic selection, 
however, limit the results to students of the public university of 
the State of Mexico. We hope to carry out the test of the model in 
a representative sample of students from the Mexican city in order 
to anticipate the results of the state elections to be held in 2017 
and the federal elections of 2018.

Digital networks as a framework of agendas, advertisements, 
opinions, preferences and intentions represent a small percentage 
of the electorate that will participate in the aforementioned elec-
tions. This is because unlike traditional media, digital networks not 
only reproduce information but also produce expectations in po-
tential voters.
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Such differences between the Internet, television, radio, the 
press or cinema make it necessary to reflect on the studies of mass 
communication centered on the establishment of agenda, the fra-
ming effect and its consequences on the intentions to vote. That 
is to say that the study of the digital networks supposes a diffe-
rentiation of sectors even among the users of Facebook, Twitter, 
YouTube and Instagram with respect to others of digital networks.

Therefore, it is necessary to study in greater depth the simila-
rities and differences of users of digital networks with respect to 
potential voters in the elections in question.
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